
 

 

On March 31, The State 

newspaper in South 

Carolina published an 

earned media story for the 

Thompson brand 

highlighting the 

ShareLife® experience of 

telling a life story in the 

Columbia market.   
 

 

 

 

 

The State reporter 

interviewed Location 

Leader, Edward LaPosta 

and captured these 

important words for the 

news piece, which in its 

entirety is lengthy. 
 

 

 

 

 

 

 

 

“We did ShareLife to try to 

get away from the 

traditionalism that 

surrounds funeral service.  

It’s done in an effort to 

think outside the box, to 

offer our families and the 

community a new way of 

celebrating lives.”    

 
 

 

 

Read the full story here 

 

OUTREACH 
                    

On February 15, Team McDermott

-Crockett in Santa Barbara, CA 

was featured in the local news for 

their “Gone But Not Forgotten” 

outreach to honor and remember 

unclaimed individuals. 

 

In her interview and during the 

voyage, Location Leader, Jennifer 

Parks shared these heartfelt 

words… 

 

 

 

 

 

 

 

 

 

 

 

 

“We don’t always get the 

benefit of the story, and 
everyone has one. Maybe 

it’s because I’m a mom, I 
can’t help but think ‘that's 

somebody’s kid.’  These 
people are so much more 

than just homeless…” 

capture 
acknowledge 

share 

life’s 

purpose 

 

Excerpt from an  
update on the

 
 

“We had 52 in attendance with 46 new 

contacts at our First Responders 

Appreciation Breakfast.    

We look forward to hosting this 

outreach again in 2016!” 

 

Read more here: http://www.thestate.com/news/business/article17034173.html#storylink=cpy 

 

 

 

 

 

 

 

 

 

 

 

The outreach efforts  

of Hiers-Baxley 
Community Care to 

local veterans was 
highlighted in a 

February 12  

news piece.   
 

The outreach 
program brought 

support to Ocala Ritz 

a Veterans Village—a 
local facility that 

provides services and 
support homeless 

Veterans. 
      

Hiers-Baxley 

Community Care has 
an ongoing effort to 

support Veterans and 
community.   

 
 

 

 

 

 

 

 

The Scrappy Angel Quilters 
began meeting in Sept 

2010 and are now more 
than 40 large.  They do 

amazing work reaching out 
in the community.    

 

Part of the inspiration for 
developing this group 

came through a book 
called “Tribes…we need 

you to lead us”  
by Seth Godin.   

 

The book views marketing 
in terms of people groups. 

In his book, Mr. Godin 
shares that a tribe is a 

group of people connected 
to one another, connected 
to a leader, and connected 

to an idea.  We are all part 
of one tribe or another.  A 

group only needs two 
things to be a tribe – a 

shared interest and a way 
to communicate. 

 

A very EASY way to build relationships with local not-for-profit 

organizations in your communities... 
 

share purpose 

 

 

…providing healing experiences for our community 

 

Valentine’s Day Lunch at Washington Twp. Senior 

Center—February 12, 2015 

Theme—Let’s Talk About Love by Community Outreach 

Director, Elisha Elliott 

Total Guests in Attendance:  82 

As guests assembled and prepared for lunch, I visited each 

person and gave them a heart-shaped, candy-filled favor and 

introduced myself.  Once I spoke with almost everyone, I was 

introduced and spoke about a little book that the seniors from 

this very senior center had compiled called, “How We Met.”  It 

told the stories of many of the couples from the center and 

how they met and got married.  This book was written/

compiled in 2006.  It is simply lovely and a wonderful 

keepsake and I thought it was time to write a sequel.  So, I 

talked about what I know about love and asked all the guests 

in attendance to tell me what they know about love—after all, 

I am sure there is a lot that I have yet to learn!  The guests 

loved that I talked about the book that was written almost 9 

years ago and were happy to help out.  I collect the stories on 

2/26 and will begin compiling them into a small book that 

each member of the center will receive.  The guests very 

much appreciated the candy favors, the Valentine fortune 

cookies, and the beautiful sheet cake that I brought for 

dessert.  I offered to help organize events for the center (like 

a craft day or a trip to the aquarium) which was very well 

responded to. 

Creative—Thought Provoking—Inspiration—Creative—Thought Provoking—Inspiration—Creative 

“We offered free 

hotdogs, an egg 

hunt, photos 

with the Easter 

Bunny, and a 

drawing for 

prizes.   

 

photos with the 

Easter Bunny 

were by far the 

hit.  

 

Mr. Boone said 

we did a good 

job.” 

 

 

 

Team Hankins & 

Whittington 
hosted their first 

“Heart Full of 
Memories Dinner 

Event.”  Much 
attention to detail 

went into the 
lovely set-up and 

preparation.  Two 

musicians made 
the occasion extra 

special for guests. 
 

providing healing 

experiences for the 

Charlotte, NC community 

 

 WHAT is EARNED MEDIA? 

 ...publicity gained through interesting, informative content distributed by the brand 

http://www.noozhawk.com/article/solemn_ceremony_sacred_burials_at_sea_20150201 

of%20telling%20a%20life%20story
http://www.noozhawk.com/article/solemn_ceremony_sacred_burials_at_sea_20150201

